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- The gover

A place

2 miracke, we're certain to lose now
A Short for B Short on . Short D, Short of

3. The govemment igh tax on the imported car, so that only rich people 0 b
AL putcan B put.can afford  C.collecting_able . collect.._able

4 Ones varies greatly for tibal , cultural . political and other reasons.
A ideals B. standpoints €. world view D. outlooks

5. We should the barriers and o forward confidently
A break down B hreak off C. hreak D ek up

6. Thix company docs not Between men and women—they employ and pay hoth cqually
A difference B different C. differentiate D, differ

7. We have u for tinned heer 1o batled heer.
A pre B nee C. perfect . percent

8. Please tell me the fonl procucts.

Ao ity C. origin 1. origina

9. Physics is out of his
A dominate B domicile €. domino D, domain

10, He has tried all means o repair his computer. which contains highly important data of
the company.

A available B capable €. comenient D. complicated

- The first-class produet should be er with it functions. it~ basic design and its

qualities, ete

A supplied B included Coencompassed D, deseribed
12, Supermarket discounting has spread the country
Ao B aboe C. acrone D, through

13, Breach of G

tract, il refers 1o failure, deliberate o uninte

+ without legal

ustification, 1o comply the terms of 4 contract
A with B . for Din

14 a report after a full inyestigation.
A present B, preserve C. preside D press

15, Owing umusual shortage of stock., this offer is made subjeet 10 the goods being unsold
A for Bt Cow D. with

16, You shouldut consider these factors + they are closely related 1o cach other,
A on this way B altogether C.in isolation D. it by linle

17, The workers could the machines very quickly
A B simple €yl . assembly

18, 1 have no car, and 1 have to depend the buses.
A in B it Coat Do

19, Strong domestic: demand textiles in Japan boosted cotion consumption 0 nearly 2.9
willion Tales,
A for B €. from . about

20 The Yangtze River is one of the rivers of China
A principle B prince C. principal D, provinee
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Market Specific Produet Life Cyeles
The product life exele concept can deseribe @ product class (e gasoline-powered

automobiles ), a product form (e.. station wagons), or a brand (e.g. the Ford Taurus). The PLC

concept appl il in cach case. Generally . however. the PLC is used to describe industry

sales for o product idea within v product market. Sales and profits of an

+ particy

div 1. or brand may not, and often do not, follow the |

product,

may vary up and down throughout the lfe cyele—som ving in the opposite direction of

industry sale

wofits. Further, a product idea may be in o different life-cyele stage in different
markets

A given firm may introduce or withdraw o specific product during any stage of the industry

product life eyele. A me-to ol introduced during the Market Growth stage may neser get any

sales at all and suffer quick death. Or, it may reach its peak and start to decline even before the

reaches the Market M,

ity sage

Market leaders may

profits are declining. Sometine

has to drop out just as others are reaping big profits in the market growth stage.

Strategy planners who naively expect sales of one fim's individual beand 10 follow the general

product lfe-cyele pattern are likely to be nudely surprised. I fact, i

uight e more: sensible o
think in terms of * product-market” life eyeles rather than * product™ 1ife eycles even though the
Tatter termn is more commonly accepted and more widely used

arket. About 80% of all

How we see product life cyeles depends on how broadly we define the

LS. houscholds own microwave ovens, which would lead some to conclude that microwave ovens

he market iy countries, however, they

ity stage. T il early in the growth

stage—in Switzerland, for nicrow; had a household penetration lesel of less than

15% in 1994, LS. microwane  their product life eyeles by ex

nding their

distribution 1o off-shore: markets.

ket may appear o

v On the other hand. if the focus

. then we may observe much sh

 the old one

. Volkswagon helongs 10

Boap

by the principle strictly

el will follow the life eyl

ompletely

the life evele pattern withon

dividual product don’t agree with the life eyele pattern
23 A% me-too” brand in Passage Two probably means
Ao brand which 1 also have

B brand which i< made by copying others

€. a brand which i made by improving the other brands in the same field
D. a brand others also own or manufacture

24, Which of the following groups will make profits even though indusiry profis are declining during
the market maturity stage”
A. Companies which have the leading position in the market
B Companies which have initiated such a brand

€. Companies which first innovated such a product

1. Companics which have the big investment in promotion

raph § mainly tells us that

A microwane ovens are at the maturity st the United States

B microwane

wens had a household penctration level of less than 15% in Switzerland in 1994

€. companies or manufacturers can extend their product Jife cycles by espanding their

distribution 10 off-hore markets

1. our view on product life eyeles is decided by how broadly we define the marker
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specialize sticaed

ause she cheated him

26. Jack said that someone di

27, That husiness big profits every year.
28, She shouldn't that man to be her coach.
29, The factory a great deal of electricity 10 supply for nearby cities.

30, The possibility of risks should be reduced a

mich as possible
30 That doctor in ehildrens illnesses.

32, The county’s plan 1o 5,000 trvops from the:region is a1 sign of changing intemational

‘ technology

their draft has been

35, Making payment by 1L/C is for the benefits of both the buyer a
MW, REWEAKER 100, 5081 5, %105, BTRAOREMILLL,
36. LF

37. ikt

41, SEIERY
a2 ki
43, Ui s
44, IR
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46.

et domestic car industry from

impact of

high tax on the

ported car.

47, The packaging of those toys i very aliractive

48, Labels ¢

Iy customers ety gonds

49, Tn onder to comply with the < of their buyers, many suppliers have heen doing Dusiness
on D/ or /A hass.

are expressed in terms of @ percentage.
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o] 4% (specialize in) SEAL 5
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53, FAESN ( RESN (UL
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2yeil iy 12 Cprod
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¢)200 % {7i%AHL( washing machine )





